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Abstract: Since the 1990s, along with China's informatiorustdy development and basketball professiona-
lization, basketball news became the attentiondamfumedia communication and the audience. Thidystu
uses stratified random sampling and questionna@rggeople within the Third Ring Road in Beijing,0%
questionnaires were returned, 4400 copies reclgid®800 copies of valid questionnaires. The infdroma

of audience received from the mass media genehallytwo types, information type of satisfaction amd
formation type of method. Primary role of infornmatitype of satisfaction is to provide social emogéibiden-

tity for the recipients, provide emotional meet asdthetic home for the recipients. The study foinadl the
main motive of general audience of basketball naecept that the basketball news is interestingports,

the main motive of random audience is entertainremtvever, whether interest or entertainment, esneti
needs and identity are the main motives of thedthsl news audience contact sport media. Theretoreer
the premise of basketball news resources are linaitel gathering is costly, the media should prefmaréhe
depth development of basketball news resourcesiderothe coverage area, emphasize on basketball edg
coverage, enhance the value of basketball newsnrdonation, in the report form, enhance human kpuc
pay attention to detail, fully tap the emotionatura of basketball news, highlight the highly erontl fea-
ture of basketball news.
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1. Introduction This study uses stratified random sampling and tipres
) i L o naires to the people within the Third Ring Road#i-
Since the 1990s, along with China's informatiorustdy jing, 4400 questionnaires were returned, 4400 sopie

development and basketball professionalizationkétas  reclaimed, 41900 copies of valid questionnairesdata
ball news became the focus of attention media cammu  j, this survey use social science statistical safew

cation and the audience. Until 1999, the country &4 SPSS10. 0 for statistics and processing.

kinds of professional basketball newspapers, 3%dtas

ball channels. Among them, five professional basket 3. Empirical Analysis of Basketball News
newspapers, there are 5 newspapers had volumecof ci  Audience

lation 20 to 50 million copies, there are 2 newsrap ) i ) o

more than 1 million copies. The prosperity of tiaesket- Aud|ence numper is an important indicator to retfl@e
ball media makes basketball news communication phe- Size of the media market, the survey shows thatlpeo
nomenon an important area of research of jowsmali the survey of Chengdu, there are 90.8% basketealsn
that can't be ignored. Regrettably, however, treigoon audience. A large number of audience provides & hug
audience research today, whether academic or tatket ~development space for the basketball media devedopm

industry are still in the perceptual stage on aucheun- ~ Grasp the structure of the audience, is the sgapoint
derstanding, lack of in-depth understanding of gsup for the a_\udlence understanding. Gender composition,
structure, media exposure psychology and behawibr. most obvious feature of basketball news audiendbes
ing this gap, it has an important reference vahe sig- male is more than female, male to female ratio 28

nificance both to improve and enrich our news media 100, male audience is almost three times thanetimel
audience research, and for the rapid developmettieof ~ @udience; from the age point of view, 17 to 35 yezid

basketball medi&l. of young people accounted for more than half the au
dience of basketball news, small nhumber of basKetba
2. Research Methods news audience over the age of 56; from the ocaupaiti

composition, covering basketball news audiencel-s a
most all socio-professional; academic qualificagion
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Chengdu basketball news audience has 63.2 per€ent ois also more widely, mainly in cultural and educaél
people have received post-secondary and higheraeduc health staff (96.1%), office workers (93.1%), compa
tion, tertiary education for the peak, respectiyale- management (88.7%) and self-employed (89.4%); in-
creased to high school, college and university atfilo. come of 1,000 yuan to 3,000 yuan. The motive of bas
Basketball news audience, the monthly income mdinly ketball news audience is to accept basketball niewtbe

000 yuan ~ 2,000 yuan, from the income level ofrig¢he
du, 78% of Chengdu basketball news audience atteein
middle or above average income levels.
Characteristics of TV basketball audief@eln age, in-
come, education and occupational distribution visien
basketball viewers have wider distribution of thiue

survey, we list the nine kinds of motivation to et
sporting news, statistics of the results of theresyfound
that the main motivation to accept basketball nswike
basketball (W = 3338), the following are entertagmin
(W = 3276), enrich knowledge (W = 4112), understand
the development of basketball (W=3148), get theitspi

professional basketball newspaper readers, 92.7% ar inspiration (W = 2056), concerned about the idol £V¥
young people, 90.0 % middle-aged and 89.9% ther olde 013), and then get the talk (W = 2 842), get suipand

people watch TV basketball programs, academicidistr
bution is very balanced, the audience are similamf
middle school to post-graduate; occupational distion

recognition for their point of view from media (W E
840), and finally the concern for Lottery (W = 2352

Table 1. Comparison of the Audience Number of Five &ketball Media

Basketball News Audience
Media Every Non-basketball
Often(Number Occasionally(Number / Total(Number/
Day(Number /
/Percentage) Percentage) Percentage)
Percentage)
Professional Sports Daily 62/ 6.5% 155/16.1% 5B3% 767/79.7% 193/20.1%
gggprehens"’e NeWsPa- | 220/22.9% 301/31.4% 339/35.3% 860/89.6% 100/10.4%
TV station 156/16.3% 385/40.1% 331/34.5% 872/90.8% 88/9.2%
Radio stations 29/3.0% 145/15.1% 438/45.6% 612963.8 348/36.3%
Website 157/16.4% 25/26.1% 291/30.3% 699/72.8% 262%0

Table 2. The Access to Motivation ( % )

- Order

The Access to Motivation % Number
Increase the new knowledge in sports | 40.2 1
Understanding of national and interna- | 39.7 2
tional sporting events
Look for amusement 27.3 3
Love sports 20.5 4
ports star 's personality charm 192 5
Understanding of local events 178 6
kill time 17.4 7
have a chat with friends 15.1 8
Shopping Directory 14.2 9
curiosity 11.6 10
Enter belong to individual small world 11.8 11
Seeking to solve actual problem of sports 7.8 12
Author, presenter, commentator style 5.1 13
The referee's style 2.4 14
Perennial habit 6.3 15
Passive patrticipation 5.5) 16
other 9.7 17

In terms of age, young people accounted for moa@ th
half of basketball news audience, the older, lems c
cerned about the basketball news. From the praofiesisi
composition, basketball news audience almost caver
variety of social occupations, but in volume terenster-
prise workers have a slight advantage, but if amaly
from point of view of the positive audience, thengeal
audience and the random audien@esou can see busi-
ness owners, students, government workers and redepo

68

staff are active audience. In terms of academidifipza
tions, basketball news audience mainly have a gelle
education, in highly educated audience, the pesitiu-
dience was significantly higher than other typésuo
diences, the general audience and the random aedien
are based on high school educaffrwith qualifications
increase was significant downward trend. From ther
nue point of view, the monthly income level of bettall
news audience is in middle income, but income tifriac
audience was significantly higher than the general
dience and the random audience, monthly salarytiess
random audience is in the majority of the audience.

Table 3. University of Different Sex on the InternetSports
Information Needs

- Male Fe-

The access to motivation % male %
Increase the new knowledge in sports 41.7 39.8
Un(_:lerstandlng of national and inter- 405 279
national sporting events
Look for amusement 27.2 20.4
Love sports 21.8 19.5
ports star 's personality charm 19.7 18.3
Understanding of local events 18.1 18.1
kill time 18.3 14.2
have a chat with friends 15.6 14.9
Shopping Directory 13.7 15.1
curiosity 115 12.3
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4. Characteristics Analysis of Basketball
News Audience

itive initiative, physical information demonstratdce-
quent and rich basketball news interpersonal conzatin
tion behavior, would normally be considered "opmio

Basketball news spread phenomenon occupies an-+4mpor leaders” of the person in charge, but the surveylie

tant position in person to person spread. Althotige
are different types in the basketball audienceediht
types of audiences with different structural chaastics
and interests, the three types of basketball nediace,
without exception, take basketball news as the rekn

show that more than a half of the positive audighagk
that their view of the basketball events will nmipiact on
others. In addition, the survey shows that whenathe
diences’ views on basketball events and media iffez-d
ent, although some positive audiences are williag t

ments of interpersonal communication. Decide the pe openly express their views, but from the audienziatp

son whether to accept information provided by nmass
dia, factor is the individual's aesthetic taste anfidrma-
tion needs. In group life, communication within gpo
assimilates aesthetic taste of the group's memifess.
person want to get group identity to gain a serideee

of view, this figure seems too insignificant. Besauhe
presence of the silent majority in the audiencel e
feedback rate is too low, even if the audiencesive, in
front of the mass media, he is in a passive posiliess
intervention of spread behavior of the media, tesylin

longing, must remain basically the same mode of dis the most relaxed, free basketball, media still draabso-

course and conversation topics with the majoritythef
group members, basketball news position in spread f
person to person within the group is a result sfraisa-
tion. From another perspective, it also shows that
basketball news market is a field full of potentfl
Competition, conflict, interest, knowledge, andmrse
of sport making is the main topic of the peopleeent
tainment gossip. Therefore, basketball news ionbt a
pleasure and sympathy of the audience "public domai
but also a lubricant to enhance the relationshissthe
positive audience in basketball news receiving shog+

Table 4. Motivation to Accept Basketball News

Degree Weight
Motivati . - -
otivation Main Sup Non _
main essential
like basketball 569 233 232 2638
concerned abou
the idol 205 353 339 2013
entertainment 369 376 182 2417
enrich know-
ledge 331 366 211 2302
obtain materials| ;5 351 386 1892
of conversation
concerned about ;g5 196 508 1651
the lottery
get support and
recognition 173 305 406 1840
from media
get inspiration
from basketball 276 305 813 2056
understand
basketball de- | 5, ) 304 303 2148
velopment in
China

lute "hegemony"®. This shows the popularity of mass
media provides a convenient channel for freedom and
equality of information resources for the audiedper-
sonal opinions" of positive audience can easily be
merged by the flood of mass media "public opiniant,
the other hand, the lack of feedback channels meies
media "hegemony" and the wealthy basketball news in
terpersonal communication are intertwined, theifenal-
tion of the "public opinion" relieved the influence
"personal views", which makes the media's agentla se
ting function into full play.

basketball news of the overwhelming majority of the
audience, without the need to pursue professiosa f
tures. As professional basketball newspaper, itlicace

is characterized by yourtd, higher educated and income,
so the strategy should be positioned on the adimgyti
market, seize the characteristics of consumer s$pgnd
power of the audience and strong sense of consompti
go through professional basketball reports strategy
lead advertising, broaden the profitable channeisng
and highly educated characteristics of network btk
news audience determined their greater potentiablde
opment, but need time; characteristics of the ihake
radio audience are also difficult to be clear,idift to
locate.

The information audience received from the massianed
has generally two types: information type of sati§ibn
and information type of method. Primary role obimha-
tion type of satisfaction is to provide social eiooél
identity for the recipients, provide emotional meeid
aesthetic home for the recipients. The study fotirad
the main motives of basketball news audience adbept

Since basketball TV and the comprehensive newspaperasketball news because interest in sports andtainte

are important ways of basketball news audienceeto g

news, then both should play to their strendthdocate
focus on the audience market, the breadth of tkkdba

ment, however, whether interest or entertainmembp-e
tional needs and identity are the main motiveseflas-
ketball news audience contact sport media. Comraunic

ketball version as the media to meet with the aatie
every day, decide both to keep the characterisfig®p-
ular and timeliness to meet the general requiresnfamt
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cept the information provided by mass media isitilé
vidual's aesthetic taste and information needsthin
group life, communication within the group assingk&a
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aesthetic taste of the group's members. As a lzedket
news spread object, sports are full of competitimon-
flict, interest, knowledge, and suspense, the libake
news is to meet the aesthetic taste of the audiemzk
also to some extent to meet the information neédseo
audience, at the same time also allows the audiebee
tain group belonging in the course of informatiacep-

that the main motive of general basketball newsemaoe
accept the basketball news is interest in spdresntain
motive of random audience is entertainment, however
whether interest or entertainment, emotional nesus
identity are the main motives of the basketball aew-
dience contact sport media. Therefore, under thmise

of basketball news resources are limited and gatier

tance!®. It can be said that, basketball news audience in costly, the media should be prepared for the déptiel-

the process of receiving basketball news, the giaga
performance is not only the reason of spread alsdioni
within the group, but also the result of spreadnaits
tion within the group. If a person wants to getugro
identity to gain a sense of belonging, must renteisi-
cally the same mode of discourse and conversatjming
with the majority of the group members. Therefdhe
gregarious nature of the basketball news audiencen-
ducive to the further spread of basketball news afd
fects the development of basketball media.

Chinese Taiwan's Huang Anbang, Xu Yaohi think
that football culture can as a mirror of socialtore, ful-
ly reflects the various characteristics existentsatial
culture, and also has roles and functions impactonfe-
ty and culture, at least reflected the positivee riol the
improvement of social class to bring the socialfibcin
and hatred. Football with culture features parét#d to
and improve society institutionalization and proentite
formation of good order of society, with a naturaltural
advantage, the theory has broad prospects. Foaihall
ture constructs football media, reaction impadootball
culture and its social construction can't be igdomain-
ly in meet the hero complex, escapism need oftyedtie
transfer of attack instinct, need for social intgian, self-
nature recovery. Football culture spread itself Hees
elements of national integration, and the oppotiesito
achieve convergence of national culture. To create-
laxed, good political institutional environment has
important role for promoting football culture.

5. Conclusion

The information of audience received from the nrass
dia generally has two types, information type dfséac-

tion and information type of method. Primary role o

information type of satisfaction is to provide si@mo-
tional identity for the recipients, provide emotdmeet
and aesthetic home for the recipients. The studydo
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opment of basketball news resources, broaden terco
age area, emphasize on basketball edge coverage, en
hance the value of basketball news and informafion,
the report form, enhance human touch, attentiatetail,

fully tap the emotional nature of basketball netigh-

light the high emotional feature of basketball news
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