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Abstract: With the continuous development of tourism industry in China, compound talents for ceramic cul-
ture-related foreign tourism have a huge market gap. In order to ensure the better development of colleges and
universities in the future, this paper studies the training model, and formulates a distinctive training model to
help students improve their employment competitiveness according to situations of colleges and universities

and market demands.
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1. Introduction

With the development of the world economy in recent
years, tourism has become one of the most important
leisure ways in people's lives today. According to the
statistics of the World Tourism Organization, the total
tourism revenue of al countries has been increasing year
by year, the number of outbound and inbound tourists has
been continuing to rise, and tourism has become the fast-
est growing industry in the world economy. According to
the sample survey of tourism in China, in 2017, the num-
ber of tourists in China was 5.01 billion, which was an
increase of 12.8% over the same period of last year. [1]
Among them, there were 3.677 billion urban residents,
which was an increase of 15.1%, and 1.324 billion rural
residents, which was an increase of 6.8%. The tourism
revenue in China was 4.57 trillion yuan, which was an
increase of 15.9% over the same period of last year.
Among them, urban residents spent 3.77 trillion yuan,
which was an increase of 16.8%; rural residents spent
0.80 trillion yuan, which was an increase of 11.8%.In
2017, international tourism revenue was US$123.4 bil-
lion, which was an increase of 2.9% over the same period
of the previous year. [2] Among them: foreigners spent
US$ 69.5 hillion in China, which was an increase of
4.1%. It is predicted that by 2020, China will become the
world’s fourth-largest source country and the largest
tourist destination country, with total tourism revenue
accounting for 8% of national GDP. With the continuous
development of the tourism market, there is a shortage of
compound talents who are both understand foreign lan-
guages and familiar with business in order to carry for-
ward unique Chinese culture. [3] In order to increase the
employment competitiveness of graduates, this study is

conducted on the “compound” talents training model for
ceramic culture-related foreign tourism.

2. The Connotation of the " Compound"
Talents Training Model for Ceramic Cul-
ture-Related Foreign Tourism

China has a long history, and achievements in ceramic
technology and arts are of special significance. After the
history of thousands of years, the Chinese ceramics has
become representative of China in modern times. The
inheritance and development of ceramic cultureis closely
related to Chinese culture. How to find a better develop-
mental way in nowadays becomes an important issue of
research and practical significance. Nowadays, with the
continuous development of the tourism industry, Chinese
and Western cultures have been constantly exchanged,
and modern ceramic culture in China has been greatly
developed. Many places that are famous for ceramic cul-
ture actively cultivate ceramic cultural and creative in-
dustries and build cultural and ecological tourism cities
with distinctive features. With the strategic development
of eco-economy, in order to better integrate Chinese ce-
ramic history and culture into the world, it is important
and necessary to cultivate a group of highly qualified
talents who are both familiar with foreign languages and
familiar with business, familiar with domestic and for-
eign laws and trade, and familiar with international rules
and ceramic history and culture. [4] Thisis not only the
demand for the development of foreign tourism talents,
but aso the demand for social and economic reforms. In
order to adapt to the current social development, many
colleges and universities have reformed the program of
English mgjor. The curriculums have changed from the
single type in the past to the linguistic and cultura curri-
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culums, and have also established the basic curriculum
model for other disciplines. More than 80% of the uni-
versities in China offer English major, and the number of
students enrolled in English is gradually increasing.
However, at present, the demand for foreign linguistics
and literary talents in Chinese society is far less than that
of college graduates. Therefore, interdisciplinary devel-
opment has become the only way for graduates. The cul-
tivation of compound talentsis mainly based on students’
language ability and application skills. It emphasizes the
practicability and immediacy of students skills, and is
driven by innovation ability to help students develop
multi-dimensional thinking. [5] The cultivation of foreign
tourism talents is an inevitable result of the development
of the times. In the cultivation, the language comprehen-
sive ability is the main factor, but the cultivation of other
abilities of students cannot be ignored. China has a long
history of ceramics production, abundant resources, and a
large number of precious ceramics, congtituting a unique
ceramic culture. The compound talents of ceramic cul-
ture-related foreign tourism are important outputs of Chi-
nese ceramic culture that develop into the world. In the
process of training plans and goals, it is necessary to
combine advantages and characteristics, combine with
market demand and its own advantages for compound
talents of ceramic culture-related foreign tourism.

3. " Compound" Talents Training Model for
Ceramic Culture-Related Foreign Tourism

From the perspective of enrollment situation of colleges
and universities in recent years, the enrollment of foreign
tourism majors in universities and colleges is decreasing
year by year. The main reasons for this phenomenon are
inconsistent curriculum setting and training objectives,
teaching methods and assessment methods are old-
fashioned, “skills-based” training is not outstanding, tal-
ents cultivated cannot immediately adapt to job require-
ments, and unemployment rates of graduates have in-
creased year by year. In the past, the training mode was
mainly based on the teacher-centered training mode. Stu-
dents' enthusiasm was not high and professional skills
could not be practiced. The relationship between the

compound talents cultivation model and the employment
ability is shown in Figure 1.
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Figure 1. Therelationship between compound talents
cultivation model and employment ability

The ceramic culture in China is being accepted by more
and more foreigners. In order to increase the exchange of
economic and trade culture in China, the compound tal-
ents of ceramic culture-related foreign tourism should
have good comprehensive English application skills,
master ceramic technology knowledge, have basic know-
ledge of other disciplines and good trandation skills. The
English comprehensive ability of the compound taents
of foreign tourism is the basis for learning other discip-
lines. However, the current training model has neglected
the training of basic English knowledge, which has led to
an imperfect English basic knowledge system and lack of
practical application skills. The students’ knowledge of
ceramic technology is also a very important part. As the
inheritor of ceramic culture, students should master the
traditional ceramic process flow. Students not only need
to master the relevant knowledge of ceramic culture, but
aso need to explain on the spot to help students better
communicate with ceramic enterprises in the future. [6]
The basic abilities of compound talents training model
for foreign tourism are shown in Table 1.

Table 1. The Basic Abilities of Compound Talents Training Model for Foreign Tourism

Basic Ability

Computer Application Ability

Driving Ability

Public Relations Ability

Office Ability

English Communication Ability

Listening Ability

Speaking Ability

Reading Ability

Writing Ability

Computer Application Ability

Tourist Business Ability

Tourism Marketing Ability

Tourism Activity Organization Ability

Travel Agency Management Ability

Travel Regulations Application Ability
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| | Tour Guide Ability |

3.1. Coursedesign

In the study of the compound talents training model for
ceramic culture-related foreign tourism, the problems
existing in the previous curriculum design should be
firstly solved, and the proportion of students English
professional courses and ceramic culture courses in class
hours should be paid attention. Lower grade students
should specialize in English language skills and courses
such as getting started in ceramic culture should be set.
When designing the proportion of courses, foreign lan-
guages should be ensured as the main language to help
students develop a solid foundation of English. While
mastering the ceramic culture, students should also de-
velop modern office and professional application skills.

3.2. Optimizing teachers

The cultivation compound talents of ceramic culture-
related foreign tourism under the influence of the tradi-
tiond teaching model, most of the college English teach-
ers are in a single structure. English major teachers have
rich teaching experience and theoretical knowledge, but
they do not have professional knowledge of ceramic cul-
ture. [7] Therefore, in the process of cultivating com-
pound talents, teachers are required to conduct regular
ceramic cultural education.

3.3. School-enter prise cooper ation

With the increasing employment pressure of graduates,
colleges and universities not only should cultivate the
compound talents of ceramic culture-related foreign tour-
ism, but also should take the graduates’ employment di-
rection in the future into consideration. Therefore,
school -enterprise cooperation is an inevitable trend in the
development of universities in the future. The cultivation
of compound talents of ceramic culture-related foreign
tourism cannot be separated from the market demands.
Therefore, colleges and universities should analyze the
market demands in advance and then formulate a talent
cultivation plan. Such atraining model can greatly reduce
the current employment competition pressure. Colleges
and universities should make full use of their own advan-

tages and actively carry out school-enterprise cooperation.

Students can familiarize themselves with the ceramic
tourism specia line through internships in the enterprise,
and enrich their knowledge of ceramic cultura tourist
attractions. Students can aso become familiar with mod-
ern ceramic production techniques by participating in
ceramic production. [8] As a very important part of the
entire training program, school-enterprise cooperation
can help us to find out the shortcomings and deficiencies
in the training process. Through the improvement of

problems in the training plan, the plan is adjusted to form
avirtuouscircle.

4. Conclusion

The cultivation of compound talents of ceramic culture-
related foreign tourism is an inevitable outcome of the
development of the times. In the training process, colleg-
es and universities should formulate a distinctive training
model based on their own situation and market demand.
Adhere to the English major and knowledge of ceramic
culture as the core to ensure that students have better
advantagesin the future social competition.

5. Acknowledgment

Teaching Reform Research Project of Jiangxi Province
Higher Education, Number: JXJG-17-11-3

References
[1] Wang Wen, Li Jangiang, Yu Jiain, et a. Extending the Training
Mode of Innovation for Training Platform and Promoting
International Cooperation——The Practice and Exploration of
Comprehensive Reform of Deepening Professional Degree
Graduate Education in China Agricultural University [J].
Academic Degrees & Graduate Education, 2017(1):8-12.

Chen Yong, Zhou Faming, Peng Jianmin. Exploration and
Practice of the "Three-double, Four-module, Seven-segment”
Training Model for Postgraduates of Full-time Agricultural
Master Degrees [J]. Academic Degrees & Graduate Education,
2017(3):37-43.

Huang Rongxia, Reinette Vikander. How Does University
Education Cultivate Talents for the Future>——Based on the
Analysis of Sustainable Development Education Model of
Swedish Center for Environment and Development [J]. Modern
university education, 2016(2):14-19.

Zhang Xuedong, Wang Yong, Pang Lei, et al. Research on the
Training Mode of GIS Specialty Considering the Characteristics
of the School and the Abilities of Students-Taking the GIS
Specidty of Bejing University of Civil Engineering and
Architecture as an Example [J). Bulletin of Surveying and
Mapping, 2017(3):141-144.

Wu Renhua, Cai Binging, Chen Qun. Training Engineering and
Technology Education Teachers for Modern Vocational
Education Based on Master of Engineering Management: Take
Fujian University of Technology as an Example [J]. Journal of
National Academy of Education Administration, 2016,
221(5):19-24.

Xiao Kuixi. Xie Yueyue, Xu Shichang. The Institution
Arrangement and Policy Suggestion to Realize the Breakthrough
of Science and Technology Finance (STF) under the Background
of Innovation Driven---Draw on the Experience of the Institution
Innovation of STF in Developed Countries and Area [J.
Technological progress and countermeasures, 2016, 33(23):105-
110.

Qiao Honggiang, Liu Xuelu, Cheng Wenshi, et a. Cultivation of
Complex Application Talents in Land Resources Management:
Take Gansu Agricultural University as an Example [J]. Journal
of Agricultural University of Hebei (Agriculture and Forestry
Education Edition), 2016, 18(4):83-87.

(2

(3]

(4

(9]

(6]

(7

267



HK.NCCP International Journal of Intelligent Information and Management Science
ISSN: 2307-0692, Volume 7, Issue 2, April, 2018

[8] Xiao Zhuoyang, Wu Tianhui, Fu Xiangyang. Research on [J. Chinese Vocational and Technical Education, 2017(32):38-
Modularization Teaching Model of Higher Vocational Major 41.
Based on PDCA Cycle - Taking Marketing Major as an Example

268



